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Marketing 
 
“5 P’s about marketing” 
 

• Product: does it accomplish a need? Look at all the features of the product. Quality, function, name, shape, colour, 
reputation, other kinds, warranty, service … 

• Price: setting the price, price segment, conditions, methods, discount, special actions 

• Place: ways to distribute, ways to sell, logistics, how does it cover the market? indirect sale and direct sale 

• Promotion: PR, advertising, sales organisation and promotion, merchandise, joint ventures 

• People (employees): qualities, culture, management 
 
Apply this to a company: 
 
Example of Coca Cola 
 
Product 
 
• Name is an alliteration (sounds good) and is easy to pronounce in the whole world 
• Unique bottle, 
• Logo that everyone would recognise 
• Function: sweet and refreshing 
• Secret formula 
• Slogans are famous: Enjoy Always Coca Cola! Open Happiness 
• Problems: makes fat. Solution: Coca Cola Light – Zero + sponsor sport competition (association with health and 

performance 
• Bottle: different per country 
• Light, Zero, Lime, cherry, vanilla coke, coca cola life: all different kinds => sell more 
• Bigger range = sell more (more than 120 products) 
• Reputation: mystery because of formula, happiness 
 
Price 
 
• Penetration strategy: low price = for everyone 
• Sell low to break a concurrent (cuttthroat competition) 
• Very slow rising the price 
• Discount 
• Some companies always give discount, some almost never do 
• Depends on the place: bar or shop (fixed pricing mostly) 
 
 
 
 
 



Place 
 
• Distribution 
• Soda machine 
• Retail, on every corner 
• Exclusive contract with Mc Donald’s 
• Only indirect sale (Coca Cola doesn’t sell to the consumer directly) 
 
Promotion 
 
• Famous advertising 
• Campaign with truck with Christmas (people think the invented Santa 
• A lot of merchandise 
• Joint venture with Bacardi; advertise together. Coco Cola to compete drinks with alcohol, Bacardi to sell more 
• Social media: Facebook …Life is for sharing – keep the product attractive 
• Extra: process + physical evidence (for services) 
• Process: perception of the product/service, buying and consumption process 
• Physical evidence: reviews, experiences, environment and recommendations 
  



ACTIVITY 1 

  
  



 

 
Tabulate your answer as follows:  

 

 
  



LOGO: A POWERFUL MARKETING TOOL 

 

A logo is to a business as your face is to you. 

 

1. It reflects your personality, or in case of your business, your values and principles. 

2. Logo design establishes your identity. 

 

THE MOST IMPORTANT FUNCTIONS OF A LOGO: 

 

1. YOUR LOGO CREATES YOUR IMAGE 

 

• IT REFLECTS MEANING TO THE SUBCONSCIOUS MIND 

 

2. YOUR LOGO ATTRACTS MORE CLIENTS 

 

• FAMILIARITY IS THE KEY TO BRAND LOYALITY 

 

3. YOUR LOGO MAKES YOU LOOK BIGGER AND MORE PROFESSIONAL 

 

• IT SETS THE PRODUCT APART FROM THE COMPETITION 

 

4. YOUR LOGO MAKES YOU MEMORABLE 

 

• IT HELPS YOU STAND OUT IN YOUR FIELD 

 

THE ESSENTIALS OF THE PERFECT LOGO 

 

✓ IT IS SIMPLE: you want your logo to be easily recognizable 

✓ IT IS DISTINCT: set yourself apart from your competition! 

✓ IT IS TARGETED: design for your intended audience! 

✓ IT IS EASY TO REMEMBER: leave an impression! 

✓ IT IS TIMELESS: don’t be too trendy and aim for longevity! 

 

ACTIVITY 2: 

 

DESIGN YOUR OWN LOGO 

 

1. You have just launched a company which produces disposable cutlery and plates from plastic free material (plant-

based material, recycled paper and wood). Your company is very conscious about the environment and the future, 

so you mainly target children’s events with your product to raise awareness among the younger generation. Your 

company’s name is “PLANetEAT!” 

 

Design a logo representing the philosophy and the main product of your company. 


